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Defining Worth & Value

• Hartman: “Real value refers to how much it costs to produce the product, how 

useful it is to the buyer and how much value its individual components have. 

Perceived value is a more abstract measurement that represents how much 

customers feel a product is worth.1”

• Anderson & Narus: “Value in business markets is the worth in monetary terms of 

the technical, economic, service, and social benefits a customer company receives 

in exchange for the price it pays for a market offering.2”

- Important to understand total cost vs. acquisition price

• Almquist: Understanding the functional, emotional, life-changing, and social impact 

aspects of value are needed to develop a customer value model.3



Derived Valued



GIS Helps in Understanding the Worth-Value Relationship

Value:
- Functional/Technical – Save time, money, effort; Reduce risk, cost, hassles; 

Simplify, organize, integrate, connect, inform [e.g. Solar Suitability]

- Economic – Make money, increase production, drive development, increase 

employment  [e.g. Sea-level Rise]

- Emotional – Reduce anxiety, provide access, therapeutic value [e.g. Air Quality]

- Service/Lifechanging – Convenience, motivation, affiliation, hope  [e.g. 

Wildfire Risk]

- Social Impact – Self-transcendence  [e.g. Environmental Damage]



No One-Size Fits All



Integrating Value Datasets



Esri U.S. Demographics
http://doc.arcgis.com/EN/ESRI-DEMOGRAPHICS/DATA/US-INTRO.HTM

• Used in: Living Atlas of the World, ArcGIS 

Business Analyst, ArcGIS Community 

Analyst, ArcGIS Maps for Office and ArcGIS 

Maps for Power BI, and the ArcGIS 

GeoEnrichment Service

• “Enrich” option from Web or from Desktop 

(ArcMap or ArcGIS Pro)

• Multiple geographies

http://doc.arcgis.com/EN/ESRI-DEMOGRAPHICS/DATA/US-INTRO.HTM


Tapestry & and other datasets
https://www.esri.com/en-us/arcgis/products/tapestry-segmentation/zip-lookup



Local Data



Enrich Layer









Lets Look at Unemployment…



Other Variables
http://doc.arcgis.com/en/esri-demographics

http://doc.arcgis.com/en/esri-demographics


Dataset Fact Sheet, & Methodology
http://www.esri.com/data/esri_data/methodology-statements

• Fact Sheet: http://www.esri.com/library/fliers/pdfs/esri-data-fact-

sheet.pdf

• Tapestry Methodology: https://support.esri.com/en/Products/More-

Products/arcgis-living-atlas/esri-demographics/2017#knowledge-

base/whitepaper?id=3571

https://support.esri.com/en/Products/More-Products/arcgis-living-atlas/esri-demographics/2017#knowledge-base/whitepaper?id=3564
https://support.esri.com/en/Products/More-Products/arcgis-living-atlas/esri-demographics/2017#knowledge-base/whitepaper?id=3564


Conclusion

• Worth is composed of subjective and objective factors, but can be quantified…

• … the audience is a key factor

• Using additional datasets in concert with earth observation data can help frame 

value measures

• Take a look at the enrichment tools, it may help with the framing…

• … or even better, provide a new dataset you can integrate for communicating worth
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